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Special Report

060

Gen Z Mlllennla Gen Boomer

Generational Insights

Automotive Market Insights for the Gen Z, Millennial,
Gen X, Baby Boomer and Silent Generations

Today’s presenter

Registration and Consumer Analysis by generation, for Kirsten Von Busch

U.S. light-duty vehicles through May 2024. Director of Automotive
Product Marketing
Experian Automotive
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Delivering high-quality automotive intelligence

Experian is the only primary data From these primary sources, we deliver
source for all three: automotive data intelligence to fit your unique
needs and solve today’s challenges.

VEHICLE DATA _ _
QOur clients include:

® Lenders
CONSUMER DATA * FinTech
® Dealers
®* OEMs
STATISTICAL ® Tier 1 and Tier 2 Media
CREDIT DATA Platforms & Agencies
® Aftermarket
These data sources generate BILLIONS of ® Insurance Carriers

Data Insights we use to serve our clients.
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Experian’s primary
data assets
.

Experian is the only primary
data source for all three
separate database assets.

© Experian Public

North American
Vehicle Databasesv

963M+

Vehicles in U.S. (all 50
states, Wash. D.C., Puerto
Rico) and Canada.

340M+
Uu.S. VIO.

28.7TM+

Canadian VIO.

21.8B+

Vehicle history records.

438M+

Title Brands.

402M+

Accident & damage
related events.

28 7M+

Recall events.
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ConsumerViewsv
Marketing Database

250M+

Individuals.

126M+

Households.

5000

Consumer attributes.

490M

Mobile IDs.

200M+

Connected TV IDs.

/50M

Hashed email.

2,400+
Audience segments including
750+ Auto Audiences.

File Onesv
Credit Database

CONSUMER
2M+

Credit inquiries daily.

1.3B+

Transaction
updates/month.

245M+

Credit active consumers.

S0M+

Public records.

99.9%

Updates within 24 hours.

Sub-second
Credit report response rate.

BUSINESS
25M+
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Generational Breakout

Millennial

Born Between: Born Between: Born Between: Born Between: Born Between:

1996 — 2015 1981 — 1995 1965 — 1980 1946 — 1964 1928 — 1945

Current Age: Current Age: Current Age: Current Age: Current Age:
9*-28 29-43 44-59 60-78

*Gen Z vehicle purchase insights are for buyers over the age of 18 only
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R12 Average Automotive Loan Amount by Generation

New and Used Retail Purchases, Average Loan Amount

Q $27,244.39

‘ $30,408.50
n $32,940.01

Gen X
9 $31,776.43
Mlllennla

Q $25,753.89

[ Gen Z |
$- $5,000.00 $10,000.00 $15,000.00 $20,000.00 $25,000.00 $30,000.00 $35,000.00

® Avg Auto Loan Amount
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R12 Average Monthly Payment by Generation

New and Used Retail Purchases, Average Monthly Payment for Loan and Leases

Q $516.01
$529.79

$586.32
$584.89

$626.91
9 $618.46
$610.95
Q $525.77
$512.65

Millennial
Gen Z

$0.00 $100.00 $200.00 $300.00 $400.00 $500.00 $600.00 $700.00

m Lease - Avg Monthly Payment m Loan Avg Monthly Payment
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R12 Average Term by Generation

New and Used Retail Purchases, Average Term (in Months) for Loan and Leases

O s

‘“
O I

Gen X

36.3
68.1

0.0 10.0 20.0 30.0 40.0 50.0 60.0 70.0

Millennial

M| ease-Avg Term ®|oan-Avg Term
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Source: Experian Velocity Statistics Registrations, May 2024
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New Vehicle
Generational
Insights

New, Retail, Individual Registration Analysis
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5 Year Generational Trend for New, Retall Registrations
Market Share % by Generation

35.0
30.5 32.6 320 312
- — :

30.0
25.0
Key Findings:
20.0 Gen X has held steady since '21; Boomers have declined overall, but rebounded from
'22; Millennials have held fairly steady, with a slight overall increase.
15.0
The greatest % increase has been by Gen Z; the greatest decrease has been by Silent
10.0 8.3 8.4
— 55 7.1 75 f—
e
. Gr ——— —Taq
' 2.9 B —=C— —O— —e
[—=35
2019 2020 2021 2022 2023 2024*
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Source: Experian Velocity Statistics Registrations through May 2024, *2024 is a partial year
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R12M New, Retail Registration % by Generation

35.0%
31.6%
30.0% Key Findings:
25.0% Boomers register a
.O% .
f higher % of
20.0% new, retail vehicles,
0% .
as compared to their
15.0% used registration activity
0%
0
10.0% 7 7%
5.0% 4.6%
0.0% "
.. .
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Gen Z: 5 Year Trend for New, Retall Registrations

Market Share % by Segment and Generation

8.00% 8.48% 9.00%
7.00% 7.54% / 8.00%
7.10%

7.00%
6.00% 0
6.00%

5.00%
5.00%

4.00%
4.00%

3.00%
3.00%

2.00%
0 2.00%
1.00% 1.00%
0.00% 0.00%

2019 2020 2021 2022 2023 2024*
‘ mmm Gen Z Exotic mmmGen Z Luxury === Gen Z Non-Luxury =—Total Gen Z
P ;
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Source: Experian Velocity Statistics Registrations through May 2024, *2024 is a partial year



Millennials: 5 Year Trend for New, Retall Registrations

.
Market Share % by Segment and Generation

0 0
30.00% 29.20% 29.50%

29.00%
24.40% 0
25.00% 24.04% 24.15%
[0)
23.10% 22.36% 22.31%| 28.50%
28.05%
20.00% 27.88% 28.00%
27.63%
27.50%
15.00%
27.00%
26.45%
10.00% 26.50%
501% 26.00%
5.00%
25.50%
0.00% 25.00%
2019 2020 2021 2022 2023 2024*
mmm Millennial Exotic ~ === Millennial Luxury === Millennial Non-Luxury = =——Total Millennial
TP :
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Source: Experian Velocity Statistics Registrations through May 2024, *2024 is a partial year



Gen X: 5 Year Trend for New, Retall Registrations

Market Share % by Segment and Generation

30.00% 33.50%
32.90% 33.00%
25.25% 25.36% — 25.07% 2495%|
25.00% 26.95% 32.50%
32.00%
20.00%
31.50%
31.00%
15.00%
30.50%
29.80% 30.00%
10.00%
29.50%
5.00% 29.00%
28.50%
0.00% 28.00%
2019 2020 2021 2022 2023 2024*
mmm Gen X Exotic mmmGen X Luxury == Gen X Non-Luxury =——Total Gen X
TP :
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Source: Experian Velocity Statistics Registrations through May 2024, *2024 is a partial year



Boomers: 5 Year Trend for New, Retall Registrations

Market Share % by Segment and Generation

30.00% 35.00%
’ 32.44% ’
7 799 30.54%

. 0 0

25.00% 25.98% 28.31% P 27.90% 27.99% 30.00%
26.31%
23.72%
|23.72%) 22.75% 22.94%| 25.00%
20.00%
15.00%
15.00%
10.00%
10.00%
[0)
5.00% 5.00%
0.00% 0.00%
2019 2020 2021 2022 2023 2024*
mmm Boomer Exotic = Boomer Luxury mmm Boomer Non-Luxury — Total Boomer
TP :
15 © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 ..experlon.

Source: Experian Velocity Statistics Registrations through May 2024, *2024 is a partial year



R12M New, Retail Registration % by Generation & Class

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0%

Key Findings:

Gen X over-index for Luxury and Exotic;
Millennials under-index for Exotic

e 28.3%

oome

n 31.6%

Millennial

Q 7. 7%
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%
B Total Registrations B Non-Luxury W Luxury B Exotic
e, .
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R12M New, Retail Registration % by Generation & Segment

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% Key Findin gs:

Everyone over-indexes for CUVs

Key Findings:
Gen Z over-indexes for Cars

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%

OTotal Registratons ®™Van ®SportsCar ®SUV  mPickup ®mCar mCUV

e, .
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R12M New, Retail Registration % by Generation & Fuel Type

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%
2.9% Key Findings:
4.6% Boomers under-index for Electric

5.2%

Gen X and Millennials over-index for Electric

28.3%

30.6%

<y 78 | 31.6%

31.2%

Gen X

30.7% 27.5%

Millennial

7.7%

w
g 4 8 ’
N v

7.3% - @
8.9%
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%
E Total Registrations W Hybrid W Electric mDiesel & Gas
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5 Year Generational Trend for New Electric Vehicle Registrations

12.0% 9

10.7%

Key Findings:
10.0% . . . .
Gen Z and Millennials Electric Vehicle
market share % has continued to increase
8.0%
6.0%
4.0%
2.0%
0.0%
2019 2020 2021 2022 2023 2024*
—o—Gen Z =e=Millennial —e=Gen X -—e—Boomer =—e=Silent
., .
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Gen Z: Top 10 New, Retail Market Share % by Model

New, Retail Registrations for by Model for Last 12 Months by Generation

onda civic | - o
Toyora Rav4 |, o
Toyota Cary | - -

Toyota Corola | © <

Key Finding:
Honda Accord - | 2 27 Honda Civic
Chevrdlet Siverado 2500 [, - > Is the Market Share Leader for
New Retail Registrations in the last
Honda cR-v [ K 12 months for Gen Z Buyers.

Ford F-150 - | 19
Toyota Tacoma |, 1 7
Hyundai Elantra | 1 5%

0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0% 3.5% 4.0% 4.5%

e, .
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Millennials: Top 10 New, Retail Market Share % by Model

New, Retail Registrations for by Model for Last 12 Months by Generation

Millennial

onda civic | ¢
Toyora Rav - [

Chevrolet Silverado 1500

Ford F-150
Honda CR-V
Honda Accord
. Key Finding:
Toyota Cam . .
Y i Honda Civic
Toyota Corolia | : o 's the Market Share Leader for New
Retail Registrations in the last
ram 1500 | 1 7% 12 months for Millennial Buyers,
nissan Rogue | : - olowed closely By fhe Toyofa RAVA
0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0%
8, .
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Gen X: Top 10 New, Retail Market Share % by Model n

New, Retail Registrations for by Model for Last 12 Months by Generation

Chevrolet siberaco 1500 I © ¢
Honda crv | - >

Toyota RAV4

Honda Civic
Honda Accord . _

Key Finding:
Ram 1500 Ford F-150

Tovora G Is the Market Share Leader for

oyota Camry . . . .

New Retail Registrations in the
Toyota Hightander | N : 5 last 12 months for Gen X Buyers.
Toyota Tacoma | R <96
0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0%
P ;
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Boomers: Top 10 New, Retall Market Share % by Model P

New, Retail Registrations for by Model for Last 12 Months by Generation

Honda cr-v [ : -

Ford F-150
Toyota RAV4
Chevrolet Silverado 1500

Chevrolet Equinox

Toyota Camry . .
Key Finding:
Ford Escape | R o Honda CR-V
Honda Accord Is the Market Share Leader for
onda Accord | - o
! New Retail Registrations in the last
Ram 1500 | : 7/ 12 months for Baby Boomer Buyers.
Honda Civic - [ R : 67
0.0% 0.5% 1.0% 1.5% 2.0% 2.5% 3.0% 3.5% 4.0%
P ;
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Use Lifestyle Segmentation for Audience Refinement

Send the right message to the right person, at the right time

Communicate with consumers in a way that
matches their world

Experian Mosaic divides the U.S. population into
19 Groups and 71 more detailed Types.

It paints a unique picture of consumers based on their
demographic characteristics, lifestyles, and behavior.
It can tell you:

* Who your customers are
* How they live
« What they are looking for from you

Progressive Life of Leisure Everyday Destination Pathucks and the Hard Working Steadfast
Asscriment Recreation Great Qutdoors Values Conventionalists
Wired for Success Modern Blend Metra Fusion Bohemian Groove
Sensible
M44
Creative Comfort Growing and
ning er Expanding
051 052 053 054 055
n || Full Steam Ahead itally Savey Urban Ambiticn Colleges and Influenced by Family Troopers
Cafes Influencers

24  © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 Eexperlon.
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Gen Z: Top 3 Lifestyle Segmentation Profiles

New Vehicles
Mosaics provide a simple approach to -

. . C11 C12 [C1)E: C14
audience planning el e——

F22

Fast Track
Couples

F23 G24
Families Matter Ambitious Singles

F22 051 054

Fast Track Influenced by 934 | JSS | J36
Couples

Digitally Savvy Influencers = || e || ==

L43

Homemade
Happiness

N4 N47 N48
i Bl e

Er\]wmg Foctleose and Estal bl hed in
Family Free
Qb6 S6 S69 S70 S7
Mature and Wise &IﬂTm Urban Legacies Thrifty Singles Modest Retirees.

25  © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 fexperlon.
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Millennials: Top 3 Lifestyle Segmentation Profiles 9

Millennial

New Vehicles

Mosaics provide a simple approach to
audience planning

B10

F22 A0S

Cosmopolitan
Achievers

Couples with
Clout

Fast Track
Couples

P :
..experlon.
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Gen X: Top 3 Lifestyle Segmentation Profiles

New Vehicles
Mosaics provide a simple approach to -

. . C11 C12 C13 C14
Dwellers Gourmets Sophisticates Boomerangs

AO1 B10 BOY

F2 F23 G24
Fast Track Families Matter Ambitious Singles
Cauples Mast

J3 J36

Rural Escape Settled and
Sensible

American Cosmopolitan Philanthropic 454

Suburban

Royalty Achievers Sophisticates ==

N4 N47 N48

Q62 Q63 Q64

Touch of Tradition

Enjoying Foctleose and Established in
Retirernent Family Free Society

8, .
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Boomers: Top 3 Lifestyle Segmentation Profiles

New Vehicles

Mosaics provide a simple approach to
audience planning

C13 AO1 C11

Sophisticated
City Dweller

American
Royalty

Philanthropic
Sophisticates
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Used Vehicle
Generational Insights

Used, Retall, Individual Registration Analysis

P ;
._experlon,

29 © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024



5 Year Generational Trend for Used, Retail Registrations

Market Share % by Generation

%0 333 330
. 315
30.7 30.8 —{ 31.2] 304
e ——— . Y
30.0 — 314
238
25.0 Q
i i . 20.0
o Key Findings: 00
—
Boomers - 159 Q
15.0 138
GenZ f _ .
10.0
5.0
——o— —— —
2019 2020 2021 2022 2023 2024*
.. .
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R12M Used, Retall Registration % by Generation

35.0%
31.4% 31.1%
30.0% o
Key Findings:
25 0% Gen Z and Millennials
. register a higher % M
20.0% 19.9% of used, retail vehicles,
as compared to their
15.0% 14.4% new registration activity
10.0%
5.0% 3.0%
L~
.. .
31 © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 E.experlon.

Source: Experian Velocity Statistics Registrations, May 2024



R12M Used, Retail Registration % by Generation & Class

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%
Key Findings:
' 3.0% Boomers & Gen X over-index for Exotic

Millennials & Gen Z under-index for Exotic

5o 30.8%
33.0% 31.1%
36.1%
14.7%
12.2% 14.4%
Gen Z
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%
HE Total Registrations ® Non-Luxury W Luxury m EXxotic
e, .
32 © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 f.expel’lon.
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R12M Used, Retail Registration % by Generation & Segment

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%

Key Findings:

GenZ over-indexes for Used Cars

40.0%

31.2%
31.3%
5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%
ETotal Registrations ®Van ®Truck ®Motorcycle ®CUV/SUV/Wagon ECar
e, .
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R12M Used, Retail Registration % by Generation & Fuel Type

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0% 45.0%

Key Findings:

3.0% Boomers and Gen Z under-index for Used Electric
Millennials over-index for Used Electric

20.3%

15.6% 19.9%
19.7%

31.1%

Gen X

39.1% 31.4%

w
g 4 8 ’
N v

Millennial
12.9%
10.7% 14.4%
14.7%
0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0%
E Total Registrations W Hybrid W Electric B Diesel & Gas
P :
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Generational Insights
Summary

e, .
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6 O O

Millennial

Born Between 1996-2015 1981-1995 1965-1980 1946-1964
Current Age 9*-28 29-43 44-59 60-78
% U.S. 0 . 19.9%
Population? 20.3% 21.7% 9% 21.4%
Avg Auto Loan
Amount R12 $27,753.89 $31,776.43 $32,940.01 $30,408.50
Avg Loan
Monthly $512.65 $610.95 $626.91 $584.89
Payment R12
Avg Loan Term 66.7 67.3 65.5
(Months) R12 08.1 ' '

36 © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 f:éxperion.
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New Vehicle n
Insights aliln

% of New Retail
Registrations in 7.7% 27.5% 31.6% 28.3%
the last 12 Months

% of New Retail Exotic: 4.3% Exotic: 23.5% Exotic: 38.9% Exotic: 20 1%
Registrations Luxury: 5.4% Luxury: 28.0% Luxury: 34.9% Luxury: 27.0%
by Class Non-Luxury: 8.3% Non-Luxury: 27.4% Non-Luxury: 30.8% Non-Luxury: 28.6%
Cuv 47.5% Cuv 50.2% Cuv 47.2% Cuv 55.2%
Car: 25.2% Car; 16.7% Car; 15.9% Car: 14.0%
% of New_ Retail Pickup: 13.1% Pickup: 14.6% Pickup: 16.4% Pickup: 16.4%
Registrations gy, 903%  SUV: 127%  SUV: 133%  SUV: 10.0%
by Segment ; 3% : A0 : 20 : 0%
Sports Car: 3.3% Sports Car: 2.8% Sports Car: 3.1% Sports Car: 2.6%
Van: 1.4% Van: 2.7% Van: 1.9% Van: 1.6%
37 © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 f:elxperion.

Source: Experian Velocity Statistics, Experian Marketing Data, May 2024



New Vehicle n
Insights aliln
% of New Retail Diesel & Gas: 8.8% Diesel & Gas: 23.3% Diesel & Gas: 31.2% Diesel & Gas: 31.3%
Registrations Electric: 7.2% Electric: 30.7% Electric: 37.6% Electric: 21.5%
by Fuel Type Hybrid: 7 7% Hybrid: 24 9% Hybrid: 30.5% Hybrid: 31.8%
Honda Civic Honda Civic Ford F-150 Honda CR-V
Toyota RAV4 Toyota RAV4 Chevy Silverado 1500 Ford F-150
Top 5 Models Toyota Camry Chevy Silverado 1500 Honda CR-V Toyota RAV4
Toyota Corolla Ford F-150 Toyota RAV4 Chevy Silverado 1500
Honda Accord Honda CR-V Honda Civic Chevy Equinox
@) Fast Track Couples Fast Track Couples American Royalty SPQiIa;nthropic
. phisticates
Top 3. 9 Digitally Savvy Couples with Clout Cosmopolitan Achievers American Royalty
Mosaics 4

g, Influenced by
) Influencers
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Source: Experian Velocity Statistics, Experian Marketing Data, May 2024

Philanthropic
Sophisticates

Sophisticated City
Dweller
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Used Vehicle
Insights

¥, 0

Millennial

% of Used Retail

Registrations in 14.4% 31.4% 31.1% 19.9%
the last 12 Months
% of Used Retajl  Exotic: 6.9% Exotic: 29.7% Exotic: 36.1% Exotic: 23.8%
Registrations Luxury: 12.2% Luxury: 31.0% Luxury: 33.0% Luxury: 20.5%
by Class Non-Luxury: 14.7% Non-Luxury: 31.5% Non-Luxury: 30.8% Non-Luxury: 19.8%
Car: 17.0% Car: 31.5% Car: 30.6% Car: 17.9%
CuUv/suv/ CUV /Suv CUv/Ssuv/ CUVv/Ssuv/
% of Used Retail  wagon: 13.0% / Wagon: 31.8% Wagon: 31.2% Wagon: 20.6%
Registrations Motorcycle:  13.5% Motorcycle:  30.3% Motorcycle: 31.9% Motorcycle: 21.4%
by Segment Truck: 13.4% Truck: 29.7% Truck: 32.4% Truck: 21.6%
Van: 11.7% Van: 33.4% Van: 29.6% Van: 21.8%
% of Used Retajl Diesel & Gas: 14.7% Diesel & Gas: 31.3% Diesel & Gas: 31.1% Diesel & Gas: 19.7%
Registrations Electric: 10.7% Electric: 39.1% Electric: 32.3% Electric: 15.6%
by Fuel Type Hybrid: 12.9% Hybrid: 33.6% Hybrid: 29.9% Hybrid: 20.3%
39 © Experian Public Automotive Consumer Trends & Analysis Special Report — Generational Insights 2024 f:éxperion.

Source: Experian Velocity Statistics, Experian Marketing Data, May 2024



» Generations are Different,
Market to them as Such

* Select and target audiences based on contextual
information about the consumer like vehicle
ownership or intent characteristics

* Choose audience models built with deterministic
vehicle ownership, lifestyle, and demographic data
to create unique algorithms specific to the audience
selected

* Increase efficiency of targeting across all marketing
channels
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Automotive Consumer Trends

‘¥ Stay informed

«_A)? e

STAY INFORMED: > EXPERIAN AUTOMOTIVE
. . REPORT TRENDS:
Experian Automotive

. o000 Automotive Consumer
Market Insights. Trends Report

Automotive Market
m Trends Report

O, State of the Automotive
Finance Market Report
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https://www.experian.com/automotive/auto-consumer-trends-webinar
https://www.experian.com/automotive/auto-market-trends-webinar
https://www.experian.com/automotive/automotive-credit-webinar

Automotive Consumer Trends

‘“ Connect & Follow Us

P :
o _experlon@

CONNECT WITH US ON FOLLOW US ON

LinkedIn: e
Experian #EXPAUtO@
Automotive Experian_A "

60 () w9
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https://www.linkedin.com/company/experian-automotive
https://twitter.com/Experian_Auto

Special Report

| Experian Automotive is prepared to meet
I h a n k YO u I your needs with integrated solutions designed
u to drive your business forward.
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